
1https://www.vanityfair.com/news/2021/06/senate-report-on-january-6-has-gaping-trump-sized-hole . Image Brent Stirton / 
Getty Images.

“Watching the TV footage of 
those who entered the Capitol 
and walked through Statuary 
Hall showed people in an 
orderly fashion staying 
between the stanchions and 
ropes taking videos and 
pictures. You know, if you didn't 
know the TV footage was a 
video from January the 6th, you 
would actually think it was a 
normal tourist visit.”

- Rep. Andrew Clyde

https://www.cnn.com/2021/05/13/politics/andrew-
clyde-january-6-riot/index.html
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https://firstdraftnews.org/latest/fake-news-complicated/

Well-intended 
sharing of 
emotionally 
powerful info we 
haven’t really 
read or 
analyzed

Stuff we WISH 
were true



https://www.hhs.gov/surgeongeneral/reports-and-publications/health-
misinformation/index.html#community-toolkit
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https://www.pewresearch.org/fact-tank/2021/08/30/partisan-divides-in-media-
trust-widen-driven-by-a-decline-among-republicans/



pink slime.
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6
https://www.cjr.org/tow_center_reports/
community-newsmaker-metric-media-local-news.php

“This points to a worrying trend … 
local news sites and networks 
funded by political actors, big-
money interest groups, and 
ideological partners that target key 
battleground states (and counties) 
on certain issues, while ignoring the 
bigger local news stories.”

“Metric Media launched 
‘Community Newsmaker’ in 
2020 using the language of 
citizen journalism. 

[W]hat appeared to be 
grassroot news is part of a 
sprawling network that 
promotes political agendas 
and corporate interests, 
without disclosing those ties to 
the public.”
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https://www.cjr.org/tow_center_reports/community-newsmaker-metric-media-local-news.php

”In August, Hurricane Ida made landfall in 
Louisiana, but none of the fifteen-odd Louisiana-
based sites even mentioned the Category-4 
storm.

“Similarly, we found the eight Montana-based 
sites have not covered wolf-hunting regulations 
and wildfires at all but ran multiple stories about a 
single primary race last year that was funded by 
a PAC run by a co-organizer of the Community 
Newsmaker project.
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Over 1200 sites nationwide.



9https://www.cjr.org/tow_center_reports/community-newsmaker-metric-media-local-news.php
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“Our work also questions … 
current media literacy 
programs, which attempt to 
empower individuals by 
teaching them to “think 
critically,” “do their own 
research,” and evaluate their 
sources … 

[O]ur research shows that 
many [Qanon] Bakers already 
do these things, and defend 
the validity of the conspiracy 
on this basis. Bakers 
constantly exhort one another 
to “cite your sources” and 
“research for yourselves.”

https://www.theatlantic.com/education/archive/2021/02/how-librarians-can-fight-qanon/618047/
Marwin & Partin, 2020. 
https://www.cjr.org/opinion/qanon-trump-alternative-
facts.php



Are we doing to do anything
about misinformation?
Or just keep handing out craft kits?



*Ettarh, 2018
https://www.inthelibrarywiththeleadpipe.org/2018/vocational-awe/
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Is our
vocational awe* 
skewing our sense 
that there is danger 
lurking?
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1
3
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?
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Immoral
librarians I would die for 

the Constitution
but this book is 
unacceptable 
and needs to go



Let’s do something, starting with staff 
and with the patrons who are already 
listening.
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18https://my.nicheacademy.com/mel/course/20651



Less about the source.
More about the strategies.
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calm
context
curiosity
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https://webliteracy.pressbooks.com/chapter/four-strategies/
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https://media.wnyc.org/media/resources/2013/Sep/20/OTM_Consumer_Handbook.pdf
More versions: https://www.wnycstudios.org/podcasts/otm/projects/breaking-news-consumers-handbook/2



https://newslit.org/get-smart-newsletters/





Un
ive

rs
ity

 o
f M

ich
ig

an
 L

ib
ra

ry
 “F

ak
e 

Ne
w

s”
 L

ib
G

uid
e

ht
tp

s:
//g

uid
es

.lib
.u

m
ich

.e
du

/c
.p

hp
?g

=6
37

50
8&

p=
44

84
72

4



Kristin Fontichiaro
U-M School of Information
font@umich.edu
@activelearning
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Need to 
chat 

about 
this? 
I do!


